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		    		       Does your Opinion Matter?
“It is important to work “with” and not “for” community members”
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Community engagement is not a waste of time as it has shown to have a positive impact on society. Various projects attribute their success to community participation, including benefits to stakeholders, reduction of project costs, and general community improvement.  Working “with” and not “for” community members, therefore, means making discussion a two-way street where the stakeholders and the community take part in changing the society. 
[bookmark: _GoBack]Through experience, I got the opportunity to understand how community engagement is also crucial, even for potential investors. As part of projects that aimed at economically developing my community, involving the people proved to be of great importance. The potential investors carried out a feasibility study that involved the people around for a clear picture of the market. 
The engagement also involved surveys, interviews, and the use of questionnaires to understand the needs and wants of the people in the community to see if the business proposal would be of benefit to the community. When the investors established their business, it flourished because they offered what the community wanted. The company tapped into a market not yet explored and made it well equipped to dedicate their all to it, aiding to the success.
For the business to grow, it is better when the community is engaged so that products are customized to fit them. The involvement made us feel that our opinions were important and of value to the projects in the community. This was especially true when our opinions were expressed in the service and product delivery of the business established. 
For most people who are after power and influence, showing dependence on people to establish their business might not make sense. Many companies are rigid and prefer to sell the same product in different places without considering the needs and want of the market. The idea of the investors is that what they offer is what people should have but did not know it yet. 
 There are cases where businesses pride themselves in providing employment and thus developing the community, without their involvement. In the long run, however, such companies tend to fail as they fail to meet the changing and evolving needs and wants of the community. As a practice, it essential that businesses involve society as frequently as possible to remain relevant in their businesses. 
For better community engagement, one question to ask is whether citizens understand their power to participate more in projects.
